
Why Legacy Media Matter in 
Book Marketing 
 

Before the digital era transformed book marketing services, authors and publishers relied on 

outreach to television, radio, magazines, and newspapers. Today, while online platforms such as 

websites, blogs, and social media are crucial components of book marketing, they are most 

effective when used with traditional media. The combination is essential for thriving in the 

current competitive bookselling environment, whether online or in physical stores. With the 

number of books being published each year soaring, the competition has intensified, making it 

vital for authors and publishers to adapt.  

For those in the publishing industry, mastering the use of traditional media has emerged as a 

decisive advantage. Many established norms about book promotion have shifted; the boundaries 

between different media types are increasingly blurred. New media have proliferated, leading to 

hybrid forms of distribution that blend the digital and traditional realms. For instance, internet TV 

and radio programs have gained traction, while articles published in newspapers or magazines are 

quickly posted online, becoming accessible indefinitely. This evolution creates an abundance of 

promotional opportunities.  

Also today, more authors and titles are vying for attention. In this landscape, having a wide array 

of media options can be a significant asset for promotional efforts. Traditional media content, 

when utilized effectively alongside digital platforms, extends its reach. For example, when an 

author appears on a local or national television show, the interview not only airs live but is often 

made available online shortly thereafter. The content is then shared across social media, 

amplifying the author's visibility and engagement with diverse audiences. Therefore, media 

coverage is a gateway to more online exposure. 

Publicists play a crucial role in reminding authors of the significance of traditional media. 

Despite the rise of digital channels, traditional publicity remains a vital source of content that 

fuels online presence and generates excitement around new releases. While it is possible to 

embark on an internet-only marketing journey with some success, integrating traditional media 

enhances the chances of making a real impact. Ultimately, the key to effective promotion lies in 

connecting with target audiences across multiple channels, ensuring that authors and their works 

stand out in a crowded marketplace. 
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